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Abstract 

 

The present paper is devoted to the cognitive model of a socially significant event in the sphere of sport, 

which is a football match. The undertaken research is determined by the fact that sport nowadays has been 

widely mediated, it also plays a significant part in life of society. The discursive fragments in the form of 

match reports subjected to analysis were collected from the News section of the official web-sites of the 

British football clubs; each of them covers the fixtures of 2020 football season. The article provides the 

analysis of the constituents of the cognitive model (such as “PARTICIPANTS”, “TIME”, “LOCATION”, 

“OBJECTIVES”, etc.) at different levels, which is aimed at identifying the dominant model components. 

The study was carried out by means of content analysis and critical discourse analysis. Two levels at which 

the research was conducted are the macro- and the micro-level. They were singled out depending on the 

journalist’s pragmatic goals, which may be the focused on a match and a team as a whole or characterize 

the action happening directly on the pitch. The findings demonstrate that the dominant components of the 

model may differ according to the level they represent and the value of the given component for 

understanding the essence of the event; nevertheless, such constituents as “PARTICIPANTS” and 

“RESULTS” turned out to be of equal importance on both levels. 
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1. Introduction 

Nowadays sporting events represent an integral part of social life. Sport used to be seen as mere 

entertainment, however, it is no longer so. It is studied by a variety of academic disciplines and a vivid 

example of one is sociology of sport which comprises “sociological studies of different types of sports and 

their internal relations” and still develops its theoretical and methodological footing (Hovden, 2015, pp. 

480-481). Sport now influences both culture and society on multiple levels and intersects with other 

powerful cultural discourses. Given that power and power relations are organised and institutionalised (van 

Dijk, 1993), exploring sports discourse is important in its own right. Thus, we believe it is necessary to 

analyse discursive processes in the sporting world as well as peculiarities of interaction and meaning 

making in sport, of sport and about sport.  

Sport today has become mediated and new technologies influenced the development of cultural 

configuration comprised by sport and media. Sport organizations have developed a global consciousness, 

and commonly utilized improved technology to reach fans, broadcast events, become active participants in 

the sports discourse, and sell merchandise, tickets, life experiences, and spectacle (Smith & Stewart, 2015). 

Scholars have started to talk about “mediatization in sport” which has become especially prominent in the 

last decade (Caldwell, 2020). Hepp et al. (2015) states that the subject of mediatization is “the interrelation 

between the change of media and communication, on the one hand, and the change of (fields of) culture 

and society, on the other hand” (p. 319). It also makes possible to analyze sports discourse from the 

perspective of inter-language comparison of news articles by considering not only linguistic and cognitive-

communicative aspects but also a linguocultural one (Gavryushina, 2016).  

Media, especially the social one, is integrated into our life and interaction with sport. Media itself 

influences the language of sports discourse by giving it, for instance, huge expressive potential able to 

intensify the impact of a media item (Prom et al., 2017). Major sporting events always get their coverage 

through various means and it provides a great terrain for social linguistic research. The communicative 

processes connected to them are realized in sports discourse which is widely represented on the Internet. 

We are going to analyze the actual instances of sports discourse which may be interpreted as language-in-

use in the context of sport. 

The present study deals with a notion of a cognitive model. Teun van Dijk and Walter Kintsch (1983) 

represent a cognitive model as a specific kind of structural organization of knowledge in our memory. 

During comprehension, readers pull out from their general store of knowledge some particular packet of 

knowledge and use it to provide a framework for the text they are reading. That is, they use information 

from semantic memory to organize the text they read in order to form a new episodic memory trace (van 

Dijk & Kintsch, 1983). The scholars prove that for an adequate discourse understanding a person should 

possess special structures of knowledge organization – situation models. A situation model is a cognitive 

representation of the events, actions, and, more generally, the circumstances of the problem (van Dijk & 

Kintsch, 1983). According to the theory, situation models are formed during observation and perception of 

various situations (events, episodes), the following cognitive processing and construction of their mental 

representations. It should be noted that situations themselves and their representations are not the same 

because real situations are a specific sequence of events or actions of participants and have certain space 

and time characteristics. At the same time their representations are fragmentary and generalized to some 
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extent. Situation models reflect the most significant interpretation of events. However, one situation may 

be interpreted differently depending on the perspective which proves the fact that cognitive models are 

subjective. Moreover, they are also of social character, otherwise people would not understand each other 

during communication process. Thus, the principle of situation model construction – schematization – is 

common for all language users.  

In the given paper we turn to match reports which, first of all, are represented as text structures. 

Nevertheless, we tend to think of them as discourse fragments due to the fact that sports discourse as any 

discourse has a specific style: we can speak differently about the same facts and, consequently, stylistic 

features will receive semantic, pragmatic, and interactional interpretations. Description is presented from 

various points of view and people have access to these different perspectival descriptions. We must note 

that text situation model should be separated from text representation as they do not always coincide. One 

may remember the text itself as well as the situation presented in it; their structural features may and often 

do differ greatly. 

In our research we focused on a socially significant event in the sphere of sport, which is a sport 

event (match, competition, etc.). It is represented as a referent situation, which is a constituent part of a 

communicative situation. A referent situation is a designation of a subject of thought that is reflected in the 

speaker’s mind and which gets further language interpretation that involves variability (Aleksandrova, 

2011). The image of a communicative situation refers to the mode of carrying out the conversation; at the 

same time the image of a referent situation is focused on what is being discussed (Makarov, 2003). Besides, 

Rubert singles out a component that corresponds to a generalized model of referent situation in discourse 

structure, in which discourse is understood as a cognitive entity (Rubert, 2001). The generalized concepts 

devoted to the referent situation components are kept in language user’s memory in the form of models. 

Shevchenko and Shevchenko also investigated the problem of situation models; they paid particular 

attention to the coincidence of some situation models belonging to different discourses (Shevchenko & 

Shevchenko, 2019).    

 

2. Problem Statement 

The present paper refers to the problem of organizing and representing the cognitive models of 

various sports events in the media discourse. Specific representation of these models results in 

foregrounding of some of the model’s components. This foregrounding is determined by the peculiarities 

of the type of sport being represented and the journalist’s pragmatic goals.   

   

3. Research Questions 

The present research addresses such questions as cognitive modeling, “FOOTBALL MATCH” 

cognitive model, components of the cognitive model, dominant components and media discourse analysis.  
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4. Purpose of the Study 

The purpose of the study is to investigate the peculiarities of the “FOOTBALL MATCH” cognitive 

model representation in the media discourse, which are determined by the journalist’s particular pragmatic 

goal.  

 

5. Research Methods 

The idea of discourse has received significant academic attention and we find it necessary to give 

the definition of discourse. It was Foucault who greatly influenced discourse research. Diamond and Quinby 

(1988) state that Foucault defines discourse “as a form of power that circulates in the social field and can 

attach to strategies of domination as well as those of resistance” (p. 185). Fairclough expands the definition, 

maintaining that Foucault’s concept of discourse refers to the “different ways of structuring areas of 

knowledge and social practice” (Fairclough, 1992, p. 3). We are going to use the definition given by Gee:  

A Discourse is a socially accepted association among ways of using language, of thinking, feeling, 

believing, valuing, and of acting that can be used to identify oneself as a member of a socially 

meaningful group or “social network,” or to signal (that one is playing) a socially meaningful role. 

(Gee, 1990, p. 143) 

 Hence, sports discourse has a wider meaning than “linguistics of sport” or “language of/in sport”. 

The plurality in speaking about “ways” of using language allows us to deal with the range of language 

varieties, genres, registers, lexes, grammars and phonology/graphology that constitute the discourse of 

sports (Caldwell et al., 2017, p. 19).  

This research employed a critical mixed method discourse analysis in order to analyze the realization 

of a cognitive model within sports discourse. The mixed method refers to both quantitative and qualitative 

methods in the framework of content analysis and critical discourse analysis.  

Krippendorf (2013) stated that content analysis involves “a systematic reading of texts, images, and 

symbolic matter, not necessary from an author’s or user’s perspective” (p. 10). He defines this kind of 

methodology as: a research technique for making replicable and valid inferences from text (or other 

meaningful matter) to the contexts of their use. As a research technique, content analysis provides new 

insights, increases a researcher’s understanding of particular phenomena, or informs practical actions. 

Content analysis is a scientific tool (Krippendorf, 2013).  

This type of analysis was used to address the research questions and determine whether the contents 

of a media text reflect the journalist’s pragmatic goal aimed at specific representation of a sports event in 

the media discourse. 

Critical discourse analysis was utilized to read “above the level of a sentence, of ways to create 

meaning, coherence, and accomplish purpose” (Gee & Handford, 2012, p. 1). In discourse analysis it is 

impossible to divorce discourse from its broader context (Fairclough, 2005). It was considered appropriate 

to investigate the research questions and used to assess how the broader context of sport is connected and 

traced in sports discourse.  

We also took into account a multimodal discourse analysis, which still remains in the process of 

developing as a field (Silveira & Quinn, 2018). While the critical discourse analysis school provides 
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research in which discourses are conceived as the organization of meaning about the world from an 

institutional position (Kress, 2010), multimodal discourse analysis is informed by the broader view of 

discourse and is based on the analysis of convergent multimedia texts. The object of analysis here can be 

defined as “the ways in which we make meaning” (Callan et al., 2013, p. 68) in order to reflect a cohesive 

communicative event. 

 

5.1. Data Collection 

Match reports covering the current football season were collected from the official web-sites of three 

prominent British football teams: Chelsea (CH), Aston Villa (AV) and Arsenal (AR). The articles are dated 

2020 and are found in the News section of the web-pages mentioned above. They belong to a genre of 

report as their main function is an informative one; moreover, analytical aspect does not in any way prevail 

over the narration.    

 

6. Findings 

In order to analyze a cognitive model of a “Football Match” in sports discourse we used a traditional 

model of a news item: Event – Who, What, Where, When, Why, How. Having singled out the constituents 

of the discursive model (PARTICIPANTS, THEIR ACTIONS, LOCATION, etc.) we came to the 

conclusion that in the given discourse the cognitive model could be represented on two levels: macro-level 

and micro-level. The textual representation of an event within macro-level is given in the table 01. 

 

Table 01.  The textual representation of an event within macro-level. 

The constituent of 

the discursive model 

The content of the 

constituent in the 

given discourse 

fragment 

Examples of textual representation 

PARTICIPANTS 

(Who) 

Team/Club Chelsea recorded a second win of the season over 

Tottenham, re-establishing a four-point cushion over 

our rivals <…>. (CH) 

The hosts were much the better team throughout 

<…> (CH) 

The Blues were encouraged to press their visitors in 

possession <…> (CH) 

Once our opponents had taken the lead however, 

their control on the game tightened <…> (CH) 

The Londoners, having gone 2-1 behind, poured 

forward late in the game as the Cherries packed their 

area <…>. (CH) 

Chelsea were beaten by goals in both halves <…>. 

(CH) 

Ole Gunnar Solskjaer’s side managed to find a 

greater share of possession and territory as the half 

advanced, <…>. (CH) 

Mark Delaney’s side swept Pompey aside in 

the second half <…>. (AV) 

But it was not enough as the home side held 

out for all three points. (AV) 
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Aston Villa fell to defeat on the south coast as they 

were undone 2-0 by Southampton at St Mary's. (AR) 

THE MAJOR 

EVENT (What) 

An encounter with the 

opponent team 

<…> there was no way back for Chelsea in this 

particular match <…> (CH) 

Tottenham are next up at the Bridge on Saturday 

lunchtime before our Champions League campaign 

resumes with a home tie against Bayern Munich in the 

last-16 on Tuesday 25 February. (CH) 

Dean Smith's side will be looking to bounce back at 

Wembley next Sunday when they face Manchester City in 

the Carabao Cup Final. (AV) 

The Premier League returns on Saturday with a 

London derby with West Ham at Emirates Stadium. (AR) 

THE LOCATION 

(Where) 

The stadium It will be our first visit to the Allianz Arena since 

that magical Champions League final win in May 2012. 

(CH) 

The Blues had not lost to a German club at 

Stamford Bridge before but now have seven wins, 

three draws and this one defeat in the 11 games against 

sides from that country. (CH) 

It was the hosts who enjoyed the brightest opening 

on a chilly night in west London <…> (CH) 

Dean Smith's side will be looking to bounce back at 

Wembley next Sunday when they face Manchester City in 

the Carabao Cup Final. (AV) 

TIME (When) The date of a match It’s a wait of just over three weeks until we play the 

return match in Bavaria, on Wednesday 18 March. 

(CH) 

When naming his team Frank Lampard kept faith 

with the side that beat Spurs on Saturday. (CH) 

On a chilly South Coast Saturday afternoon, 

Bournemouth were the better side early on and had 

chances to take the lead, <…> (CH) 

THE OBJECTIVES 

(Why) 

The objective of the 

participants 

Chelsea recorded a second win of the season over 

Tottenham, re-establishing a four-point cushion over 

our rivals in the race for a top-four finish in the 

Premier League. (CH) 

<…> we look to qualify for the last 16 of the Europa 

League for the third consecutive season. (AR) 

RESULTS (How) The match outcome The result leaves us fourth in the Premier League 

table, one point clear of our nearest challengers 

Tottenham, who we host next weekend. (CH) 

Aston Villa’s Under-23s finished their Premier 

League Cup campaign with a flourish on Tuesday night, 

beating Portsmouth 3-0 in Bognor Regis. (AV) 

Aston Villa fell to defeat on the south coast as they 

were undone 2-0 by Southampton at St Mary's. (AV) 

But the visitors could not force a late equaliser and 

Armstrong added a second for the home side in added 

time, as Villa stretched their winless run against Saints 

to eight matches stretching back to 2013. (AV) 

Aston Villa fell to a cruel last-gasp 3-2 defeat against 

Tottenham Hotspur as Heung-Min Son scored a 94th-

minute winner. (AV) 
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According to the data presented, it is worth noticing that such constituent element as 

PARTICIPANTS stands out as a dominant one. First of all, this conclusion is possible due to the frequency 

of mentioning of the sides taking part in the competition. Secondly, the ways used to nominate the parties 

are varied greatly, which proves that the author of the football match reports that were analyzed paid special 

attention to it. Among the nominating techniques we may name the following ones: distinguishing between 

the home side or hosts and the visitors or opponents, using toponyms to refer to the teams (the Londoners) 

as well as using coaches’ names (Ole Gunnar Solskjaer’s side, Mark Delaney’s side) and team titles or 

nicknames (Chelsea, Aston Villa, the Cherries, the Blues). We believe that this variety in the means of 

referring to the teams is determined by different aims the reporter takes into account. These may be 

emphasizing the connection between the team and the city they represent as the desire to win is common 

for both players and residents (using toponyms) or drawing our attention to the merits of a coach that 

brought success to the team. Names and nicknames of the team highlight the aspect of unity within it and, 

finally, the “home side-outsiders” division once again indicates the aim of an event itself which is a victory 

of one side and defeat of the other.  

As for the other constituent elements, we may note the mentioning of the type of EVENT itself 

(match, home tie, Cup Final, derby), the LOCATION (stadium or city), the TIME of the event (date and 

day of the week), the team OBJECTIVES (to win, to reach the next stage, to qualify for smth). However, 

the frequency of such references makes it justified to conclude that these aspects are not dominant; they 

fulfill an informative function and are not aimed at grabbing the reader`s attention. On the contrary, the 

results of the match are widely mentioned throughout the analyzed discourse fragments.  These are 

represented either as a final score of the game (beating Portsmouth 3-0, a cruel last-gasp 3-2 defeat) or the 

meaning of the outcome for the team (The result leaves us fourth in the Premier League table, Villa 

stretched their winless run). We believe it was done to accomplish the purpose of informing the readers, 

the visitors of a web-page, about the way the match finished, but, in comparison to the previous constituents, 

this one carries much more significance as without it the primary goal of fully describing an event in a 

report would not be accomplished.  

Thus, it is necessary to emphasize the fact that some fragments of the model become more 

“activated” than the others. The content of these constituents might be more relevant, important or 

interesting. Such elements as “PARTICIPANTS” and “RESULTS” become dominant in the macro-level 

representation of a “Football Match” cognitive model due to the frequency of their mentioning and the 

variety of linguistic means used for their definition in the sports discourse.  

 

Table 02.  The textual representation of an event within micro-level. 

The constituents of 

the discursive 

model 

The content of the 

constituent in the given 

discourse fragment 

An example of textual representation 

SUBJECT (Who) An individual player The French forward finished emphatically from inside 

the box in front of the Shed End, capitalising on a bright start 

from Frank Lampard’s side. (CH) 

Gnabry, the former Arsenal winger who had done 

plenty of damage to Tottenham on a previous visit to London 

earlier this season, finished off two good moves <…>. (CH) 

<…> Bayern had hit the bar with a header from their 

2012 Champions League final scorer Thomas Muller 
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<…> (CH) 

There was an early save from Muller by Caballero 

before Mount, playing the first Champions League 

knockout match of his life, had the first Chelsea shot which 

went over. (CH) 

Bruno Fernandes, the recent acquisition from 

Sporting Lisbon, cleared the crossbar with their first 

meaningful effort on goal after 37 minutes but Martial was 

less forgiving when presented with the chance to strike the 

breakthrough before the interval. (CH) 

Also catching the eye, and not for the first time, was Louie 

Barry. The 16-year-old continued his fine form on the pitch by 

stepping off the bench and claiming two assists. (AS) 

THE SUBJECT’S 

ACTIONS (What) 

His movements within the 

game 

Giroud did well to keep the ball in play on the right 

before Mount moved the ball infield to Barkley, where his 

midfield colleague shifted it quickly further to the left 

towards Alonso in space. (CH) 

Reece James tested the Bayern defence with a cross, 

which won a corner that was met by Giroud but without the 

power to beat Manuel Neuer. (CH) 

Ramsdale again saved well, this time from a Pedro shot, 

but despite him getting a hand to Alonso’s follow-up header, 

it was Bournemouth 2 Chelsea 2. (CH) 

Batshuayi accidently blocked an Alonso shot before, 

with five minutes left to play, we scored the equaliser. (CH) 

Batshuayi had a chance to hit straight back as he led a 

counter-attack from halfway late in added time but the 

Belgian’s shot from a tight angle on his weaker right side 

trickled harmlessly wide. (CH) 

In the last action of the game, Mount hit the post with a 

late free-kick in another sign that it just wasn't going to be 

our night. (CH) 

El Ghazi collected Reina’s long ball and turned well, 

embarking on a run down the right channel before delivering a 

ball to the near post which Alderweireld could only poke past 

Hugo Loris under pressure from Mbwana Samatta.(AV) 

Villa captain Jack Grealish curled narrowly wide, Dele Alli 

saw his shot well blocked by Kortney Hause before Douglas 

Luiz’s goalbound attempt was deflected over by Ben Davies as 

a pulsating opening quarter flowed from end to end. (AV) 

Nelson was again the provider, bursting down the right to 

cross for Nketiah, who reacted in a flash to find the roof of the 

net after his first attempt to finish was thwarted. (AR) 

LOCATION 

(Where) 

The exact location on the 

pitch 

Almost immediately, Muller was heading against the 

Chelsea bar at the other end of the pitch. (CH) 

The French forward finished emphatically from inside 

the box in front of the Shed End, capitalising on a bright 

start from Frank Lampard’s side. (CH) 

He was soon diving to his left as Muller let fly from 

distance and the fans behind that goal at the Matthew 

Harding End were pleased to see a powerful shot go wide. 

(CH) 

TIME 

(When) 

The time regarding the start 

and the end of a match 

Alonso almost took the roof off the Bridge after 23 

minutes with a stunning attempt at goal. (CH) 

With eight minutes remaining, Mount drew another 

foul right on the edge of the box and Alonso stepped over the 

set-piece. (CH) 

<…> the Blues had their moments too with Alonso 
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threatening to repeat his goal against Spurs at the weekend 

when he had a shot saved just before half-time. (CH) 

Alonso’s sending off for catching Lewandowski with his 

arm came with six minutes left on the clock. (CH) 

Ten minutes into the game, Kingsley Coman wasted a 

good opportunity for the Germans when he hit the sidenetting 

<…> (CH) 

Three minutes before half-time it took a sharp Neuer 

save to prevent Chelsea taking the lead through Marcos 

Alonso. (CH) 

Before half-time, James forced Ramsdale into a diving 

save with a hopeful shot from distance. (CH) 

<…> Michy Batshuayi, found the net from an offside 

position with 20 minutes to go. (CH)  

Pierre-Emile Hojberg sent Ryan Bertrand's free-kick over 

the crossbar in the 56th minute before the Saints skipper forced 

Reina into another fine save. (AV) 

Yet, for all the home side's pressure, Alderweireld levelled 

at the other end just before the half-hour mark. (AV) 

And after a bright start it was the hosts who opened the 

scoring with just nine minutes on the clock. (AV) 

THE SUBJECT`S 

OBJECTIVE (Why) 

The objective of a particular 

move 

Reina saved superbly from both Bergwijn and then Son 

before producing another brilliant save to deny Alli when he 

raced clean through in the 73rd minute.  (AV) 

<…> Bukayo Saka inside the box, to silence the 

intimidating home crowd. (AR) 

Leno made a couple of smart stops, but when the home 

defence began to tire, we sprung into gear to break the 

deadlock in the final 15 minutes. (AR) 

THE 

CIRCUMSTANCE

S AND THE 

RESULT OF AN 

ACTION (How) 

The description of a move 

and its outcome 

Cesar Azpilicueta threw himself brilliantly in front of 

Moura’s shot to divert the ball behind for a corner following 

Tottenham’s most intricate attacking move of the match, 

while Davinson Sanchez’s looping header from the resulting 

corner was expertly pushed over by the backtracking 

Caballero. (CH) 

Alonso’s goal stung Spurs and allowed us to manage the 

game pretty comfortably for the remainder of the contest. 

(CH) 

A late Marcos Alonso goal, his second of the game, saved 

Chelsea from back-to-back defeats and prevented 

Bournemouth recording their first ever league double over 

us. (CH) 

Our French centre-forward then missed a good chance to 

double the lead early in the second half before Jefferson 

Lerma and Josh King turned the score around. (CH) 

Shane Long's eighth-minute effort separated the sides as he 

bundled home Moussa Djenepo’s cross from close range. (AV) 

And Stuart Armstrong sealed all three Premier League 

points for the hosts when he slotted into an empty net in the 95th 

minute with Pepe Reina having ventured forwards for an injury-

time corner. (AV) 

Lerma's long-range strike clipped the top of the crossbar 

shortly after the restart, only for the Cherries midfielder to see 

red soon afterwards having been shown a second yellow card. 

(AV) 
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The micro-level representation has been illustrated in the table 02. Here we may observe certain 

differences from the macro-level dominant constituents. The first element “Who” matches the macro-level 

one in frequency, nevertheless, the ways of nomination differ greatly. First of all, in majority of cases the 

name and surname are represented, however, they are often accompanied by various additional 

characteristics of a player which may be his position in the team (forward, winger, scorer), his age (the 16-

year-old) or his background in the team (the recent acquisition). We believe it is done in order to emphasize 

the role of an individual in the course of the game and the significance of one`s action for the success of a 

whole team. The next constituent “ACTIONS” also turns out to be of great importance which is quite 

understandable considering the specific features of the sports discourse. We come across a great number of 

verbs describing the in-game actions and sequence of the events such as to converse, to keep the ball, to 

move the ball, to save, to block, to score, to hit, to lead, to deliver a ball, to head, etc. 

The vocabulary used is basically neutral, however, it acquires specific narrowed meaning while 

being utilized in the framework of sports discourse. This allows the reader, who also becomes a participant 

in the sports discourse, to feel the atmosphere of the game and retrace the match from start to finish.   

The objectives of a subject do not occupy such a significant position in constructing the cognitive 

event model; though, we believe it is due to the fact that this constituent element overlaps with the next one 

which is “THE CIRCUMSTANCES AND THE RESULT OF AN ACTION”. The objective is realized in 

the outcome and the outcome is what we find extensively mentioned in the given discourse fragments. It 

may refer to goals scored and attacks blocked as well as certain failures on the pitch (to miss a good chance, 

to see the red). The attention paid to this aspect helps to maintain the correlation between cause and effect 

during the match; moreover, it serves to provide coherence in the narration within the report. 

What turned out to be quite unexpected is the number of time references within the articles. While 

location pointers are scarce, timing seems to be of crucial importance for this type of discourse. In football 

the right time is equally important to the right move, that’s why numerous time references are pointed out 

to help the fans in assessing the chances the team has for turning the game in the necessary direction. Some 

of the references are quite general (before half-time, just before the half-hour mark), yet most are precise 

(after 23 minutes, in the 56th minute, with eight minutes remaining, ten minutes in the game, etc.) which 

also ensures accuracy of narration and coherence of events. 

Thereby, at the micro-level of a football match cognitive model three constituents occupy a 

dominant position: these are the SUBJECTS, the RESULTS of their ACTIONS and the TIME. They play 

an essential role in establishing a cognitive model of an event in sports discourse. 

   

7. Conclusion 

Thus, the paper focused on the cognitive model of a football match and the identification of its 

dominant components, the representation of which depends on the journalist’s pragmatic goals.  The given 

model has been analyzed at the macro-level and micro-level; it has been found out that such dominant 

components as “PARTICIPANTS”, “RESULTS” AND “TIME” appear to be the dominant ones which is 

due to the peculiarities of the sports discourse where the focus is on informing the fans about the sports 

event itself as well as its outcome and conveying its atmosphere using linguistic means. 
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