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Abstract

This paper examines English loanwords that have penetrated the lexicon of Arabic youth and views their
significance in Arab online communication. Loanwords are regarded as linguistic expressions adopted from
one language into another. This study aims to analyze the main tendencies of integration of English
loanwords that have entered the Arabic language due to the rise of online communication. In addition to
the linguistic description of the obtained data, the extralinguistic reasons for word borrowing are analyzed.
The paper considers recent research related to loanwords in Arabic. The research materials (a list of popular
English loanwords) are extracted from popular messaging apps: Viber, WhatsApp, Instagram and
Facebook. Our observations are based on a questionnaire, specially designed for native Arabs. The reasons
for the use of loanwords by native Arabic speakers are analyzed. In the course of this survey, the most
common and less frequent loanwords are determined. The paper reveals possible reasons for their
appearance, peculiarities of the use of certain words, possible variations of their replacement with Arabic
words. Our study showed that Arabs tend to insert English loanwords in their online communication. The
results of the survey reveal the preferences of Arabic-speaking users in choosing the appropriate alphabet

for typing the English loanwords.
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1. Introduction

This paper examines English loanwords that have penetrated the lexicon of the Arabic youth and
views their significance in Arab online communication. As soon as modern smartphones became
convenient instruments for instantaneous transferal of information, online communication became available
across the globe and has allowed users to make intercultural contacts. As a global language, English has
become the most frequently used language for online communication. The process of intercultural
communication involves the interaction of cultures and languages. Thus, when two or more languages
interact with each other, they are likely to influence each other in various ways. From the linguistic
viewpoint, when a language lacks expressions to denote new concepts, it borrows words from another
language. These linguistic expressions which are used to fill the gap are called "loanwords" or
"borrowings".

As Crystal (2010) states, words are usually borrowed when two different cultures encounter one
another. This happens as a result of immigration, trade, fashion, food, technology, wars, or colonization.
Historically, borrowing occurred for political, educational, cultural, scientific, economic, and technical
reasons. As Poplack (2018) notes, speakers acquire “borrowing behaviour” through the social worlds in
which they participate, rather than resort to it simply as “a function of lexical need” (p. 13). The meaning
of linguistic features influences the way that people switch between languages and the way that they are
used by speakers. Social meaning is important for understanding loan borrowings and phonological
adaptations (Babel, 2016). Socialization influences code-switching, which depends on nonlinguistic

factors.

The use of code-switching is supported by long-term exposure to English and bilingual code-
switching that is linked to education in schools with instruction in a foreign language (not
necessarily English), living abroad and the family’s linguistic behavior, or more generally, the

speakers’ social background (Kniaz & Zawrotna, 2018).

As aresult of recent technological and cultural developments, which caused the transferral of many
technical concepts from various spheres into Arabic, a great number of foreign terminology has appeared
in Arabic ( Al-Athwary, 2016).

Trask (2003) indicates three basic requirements for borrowing: novelty, prestige, or to fill a gap to
meet urgent needs. According to Khrisat and Mohamad (2014), in the Arab world, some people speak
foreign words like English to feel competent and classy. Hazaymeh, Almutlaq, Jarrah, and Al-Jawarneh,
(2019) discovered that Jordanian Arabic speakers use English loanwords as euphemisms to avoid direct
declaration of taboos and harmful expressions.

A loanword (or lexical borrowing) is defined by Haspelmath and Tadmor (2009) as ‘a word that at
some point in the history of a language entered its lexicon as a result of borrowing (or transfer, or copying)’
(p. 36). They also note that the phonological, orthographic, morphological and syntactic properties of the
source words in the donor language often differ from those of the recipient language. These differences

require loanword adaptation (Haspelmath & Tadmor, 2009).
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Loanwords in Arabic have been studied in different papers, including investigation of different
gender and number markers used to mark English loanwords in Jordanian Arabic (Al-saidat, 2011); analysis
of the phonological, morphological and semantic features of English Loanwords in Hadhrami Arabic
(Bahumaid, 2015); investigation of phonological modifications made to English loanwords in Modern
Standard Arabic (MSA) (Al-Athwary, 2017); study of morphological and phonological modifications of
English loanwords used in Spoken Iraqi Arabic (Salman & Mansoor, 2017); phonological analysis of
English loanwords inflected with Arabic morphemes in urban Jordanian spoken Arabic (Zibin, 2019); and
a study of English loanwords in Saudi Colloquial Arabic (SCA) with the purpose of investigating the
frequency of English loanwords in the speeches of male and female speakers and describing the
morphological adaptations used by male and female speakers (Omar, 2018).

Recent investigations were devoted to the interface between speakers (the social dimension) and
language (the linguistic dimension) with regard to lexical borrowing, and the influence of language regard
and speaker identity on the use of loanwords (Zenner, Rosseel, & Calude, 2019), to the dynamic processes
and innovations that Anglicisms are involved in after entering the recipient language lexicon (Peterson &
Fégersten, 2018). Ili¢ (2017) conducted a descriptive and taxonomic research of pragmatic Anglicisms in
Serbian and analyzed their formal and functional characteristics, as well as sociolinguistic, sociopragmatic
and sociocultural aspects of their use.

According to Albalooshi, Mohamed, and Al-Jaroodi, (2011), the challenges and obstacles of using
Arabic on the Internet can be grouped into three categories: Technologies and Applications, Arabic Content
and Material, and Education System. A number of technical words related to computers, Internet and mobile
phones have been borrowed from English and become part of the language used by Iraqi Arabic speakers.
However, these loanwords have been assimilated to fit into the morphological and phonological systems of
spoken Iraqi Arabic (Salman & Mansoor, 2017). As Al-Athwary (2017) noted, most of the regular
adaptations at syllable level are motivated by the linguistic peculiarities of the phonological system of

Modern Standard Arabic (MSA) rather than by extra-linguistic factors.

2. Problem Statement

Our analysis of the integration of English loanwords in Arab social networks aims at solving the
problem of codeswitching within intercultural communication. Interaction between cultures is likely to
influence the exchange and borrowing of new words by a recipient language. Although previous
investigations include a thorough analysis of the structural modifications of English loanwords in the Arabic
language, the use of modern English loanwords in Arab online communication remains insufficiently

explored.

3. Research Questions

This research paper aims to answer the following questions:

1. What are the most common and less frequent English loanwords in Arab online

communication?
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2. Why do Arabic speakers use English loanwords in their social networks?

4. Purpose of the Study

This study aims to analyze the main tendencies of the integration of English loanwords that entered
the Arabic language due to the rise of online communication. In addition to a linguistic description of the

data, the extralinguistic reasons for borrowing words are analyzed.

5. Research Methods

The research materials (a list of popular English loanwords) were extracted from popular
messengers: Viber, WhatsApp, Instagram and Facebook. The observations are based on a questionnaire,
specially designed for native Arabs.

First, a list of 20 popular loanwords was collected from the aforementioned messengers. Second, we
designed a questionnaire with the help of Google Forms in order to ask respondents about their reasons for
using the English words and the most common words they use. Third, Arabic social network users
participated in the questionnaire. Finally, the results of the questionnaire were calculated. The results show
the most common and less frequent English loanwords in Arab online communication and the reasons why
Arabic speakers use English loanwords on social networks.

The questionnaire included 11 questions which can be divided into two groups: general and specific.
The general questions asked the participants information about their age, gender, native language, and level
of English. The specific questions were aimed at obtaining particular responses on their preferred social
networks, reasons for using social networks, the use of English words in these messaging applications, the
choice of English or Arabic alphabet for spelling English loanwords, reasons for including English words
in online communication, and the most common English words.

Overall, 70 respondents completed the questionnaire. Almost all of them (94%) are native Arabic
speakers. Most of them (79%) are male, 21% are female. About half of the respondents (34 people) are
between 24 and 36 years old. 17% are between 18 and 23, 26% - 37 and 45, and 8% - over 45 years old.
Most of the respondents have an excellent command of English with 16% speaking at an intermediate level,
32% - upper intermediate, 32% - advanced, and 16% - Proficient. Only 4% claimed to speak English at a

pre-intermediate level.

6. Findings

A closer look at the responses reveals that the most popular social networks among the interviewees
include Facebook (76%), WhatsApp (58%), and Instagram (52%). About a third of the responses mention
Viber and Telegram as preferred networks (27% and 35%, respectively). Twitter and Google, in contrast,
are the least popular messengers, mentioned by only two respondents.

The questionnaire included four options concerning the reasons why the respondents use social
networks: 'to chat with your foreign friends’, ‘to chat with your friends from the same city’, ‘to chat with
your relatives’, and ‘to chat with your colleagues, business partners or other formal acquaintances'. An

empty box was provided for the respondents to provide their own answers. The respondents were able to
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choose multiple answers. According to the results of our questionnaires, slightly more than a half of the
respondents use social networks to chat with their foreign friends (40 responses), to chat with their friends
from the same city, and to chat with their colleagues, business partners or other formal acquaintances (37
responses). 31 respondents (46%) use social networks to speak with relatives. In addition, one of the
participants added that he makes purchases on Facebook and Instagram.

The questionnaire also asked the respondents if they use English words in their online
communications in Arabic. The majority of responses (89%) were positive. The next question revealed that
40% of participants use both Arabic and English alphabet for typing English words, 37% use only the
English alphabet, and 20% —only Arabic. For the remaining 3%, the answer was not applicable.

The list of 20 popular English loanwords for the questionnaire includes: ASAP (as soon as possible),
IMHO (In my humble opinion), LOL (Laughing out loud), OMG (Oh, my god), avatar, device, gadget, cool,
laptop, meme, selfie, smiley, tweet, follower, hashtag, email, flash disc, message, download, like. The choice
of the English words used by Arabic speakers in their social networks is presented in Figure 01. According
to our data, the most common words are OMG, message, Like, LOL, email, download. Less frequent are:
cool, selfie, tweet, follower, hashtag, laptop, ASAP. The least frequent words include: device, smiley,
IMHO, avatar, flash disc and gadget. Respondents also added some other words which were not mentioned

in the list: Hi, Ok, wow, thanks, etc.

Tick the English words you use in your social networks (you may choose more than one)

67 responses

ABAP (as soon as possible)
IMHO (In my humble opinion)
LOL (Laughing out loud)
OMG (Oh, my ged)

Avatar

Device

Gadget

Cool

Laptop

Meme

Selfie

Smiley

Tweet

Follower

Hashtag

email

flash disc

message

download

Like

13 (19.4%)
6 (9%)
34 (50.7%)
40 (59.7%)
4 (6%)
7 (10.4%)
2 (3%)
22 (32.8%)
16 (23.9%)
9 (13.4%)
20 (29.9%)
7 (10.4%)
19 (28.4%)
19 (28.4%)
19 (28.4%)
34 (50.7%)
5 (7.5%)
37 (55.2%)
28 (41.8%)
37 (55.2%)

10 20 30 40

Figure 01. The reported use of English words in online conversations in Arabic

Our questionnaire also asked respondents their reasons for using English words in Arabic online
communication. The most common response (57%) was that English words are easier to use. Less than a
third of respondents think that Arabs prefer to use English words in their online communication because

there are no suitable Arabic equivalents for new concepts, and people want to appear fashionable. Among
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the other reasons are the desire to attract attention to their opinion and to demonstrate their knowledge of

English. The responses are shown in Figure 02.

Arabs prefer to use English words in their online communication because: (you may choose more

than one or add your own answer)
65 responses

English words are easier to use —37 (56.9%)

They want to look fashionable 16 (24.6%)

They want to attract attention to
their...

Theywant to demonstrate their
knowledg...

There are no suitable Arabic
equivalent...

In addition to whatis mentioned
above ...

12 (18.5%)
13 (20%)

19 (29.2%)

Figure 02. The reported reasons for using English words in Arabic online communication

7. Conclusion

Our study showed that social networks such as Facebook, WhatsApp, and Instagram, are very
popular among young Arabs from 24 to 36 years old. Via these messengers, they chat with their foreign
and local friends, colleagues, business partners or other formal acquaintances, and relatives. As most of the
respondents have a good level of English, sufficient for everyday communication, they tend to insert
English loanwords into their Arabic chats. They are likely to use both Arabic and English alphabet for
typing English words, or only the English alphabet, and few of them use only Arabic. Our findings suggest
that the most common English words used in Arab online communication are OMG, message, like, LOL,
email, download. Less frequent are: cool, selfie, tweet, follower, hashtag, laptop, ASAP. The least frequent
words include: device, smiley, IMHO, avatar, flash disc and gadget. According to our respondents, the
integration of these loanwords in Arab social networks can be explained by the fact that English words are
easier to use. In addition, Arabs prefer to use English words in their online communication to fill the gap if
there are no appropriate Arabic equivalents for new concepts. It also helps them to look fashionable, to

attract attention to their opinion, and to demonstrate their knowledge of English.

Acknowledgements

We thank all the respondents who kindly agreed to participate in our survey. Special thanks should
be given to Amanda Wegner, editor-consultant of the Academic Writing Office at SUSU for her

professional proof-reading and valuable recommendations on this paper.

1588


http://dx.doi.org/

https://doi.org/10.15405/epsbs.2020.08.183

Corresponding Author: Evgeniya Khabirova

Selection and peer-review under responsibility of the Organizing Committee of the conference
eISSN: 2357-1330

References

Al-Athwary, A. (2017). The Phonotactic Adaptation of English Loanwords in Arabic. Arab World English
Journal, 8(3), 392—-406. https://doi.org/10.24093/awej/vol8no3.25

Al-Athwary, A. A. H. (2016). The semantics of English borrowings in Arabic media language: The case of
Arab gulf states newspapers. International Journal of Applied Linguistics and English Literature.
https://doi.org/10.7575/aiac.ijalel.v.5n.4p.110

Albalooshi, N., Mohamed, N., & Al-Jaroodi, J. (2011). The challenges of Arabic language use on the
internet. 2011 International Conference for Internet Technology and Secured Transactions, ICITST
2011,378-382.

Al-saidat, E. M. (2011). English Loanwords in Jordanian Arabic : Gender and Number Assignment. 37(1).

Babel, A. M. (2016). Affective motivations for borrowing: Performing local identity through loan
phonology. Language and Communication, 49, 70-83.
https://doi.org/10.1016/j.langcom.2016.06.002

Bahumaid, S. (2015). Lexical Borrowing: The Case of English Loanwords in Hadhrami Arabic.
International Journal of Language and Linguistics, 2(6), 13-24.

Crystal, D. (2010). The Cambridge Encyclopeadia of Language. Cambridge: CUP.

Haspelmath, M., & Tadmor, U. (2009). Loanwords in the World’s Languages. In Loanwords in the world’s
language: A  Comparative  Handbook  (Issue November). Walter de  Gruyter.
https://doi.org/10.1515/9783110218442

Hazaymeh, O., Almutlaq, H., Jarrah, M., & Al-Jawarneh, A. (2019). English and French Borrowed Words
for Euphemism in Jordanian Arabic. International Journal of English Linguistics, 9(6), 287.
https://doi.org/10.5539/ijel.vOn6p287

Ili¢, M. B. (2017). Pragmatic borrowing from English into Serbian: Linguistic and sociocultural aspects.
Journal of Pragmatics, 113, 103—115. https://doi.org/10.1016/j.pragma.2017.01.010

Khrisat, A. A., & Mohamad, M. S. (2014). Language’s Borrowings: The Role of the Borrowed and
Arabized Words in Enriching Arabic Language. American Journal of Humanities and Social
Sciences, 2(2), 133—142. https://doi.org/10.11634/232907811402533

Kniaz, M., & Zawrotna, M. (2018). Patterns of Arabic-English Code-Switching in Youth Communication
in Cairo: Aktuelle Perspektiven internationaler Forschung/Current Perspectives of International
Research. https://doi.org/10.1515/9783110472226-028

Omar, A. A. (2018). The implications of the use of english as a lingual franca on the linguistic changes of
the colloquial dialects of Arabic. Cadernos de Linguagem e  Sociedade.
https://doi.org/10.26512/1s.v19i2.16894

Peterson, E., & Fagersten, B. K. (2018). Introduction to the special issue: Linguistic and pragmatic
outcomes of contact with English. Jowrnal of Pragmatics, 133, 105-108.
https://doi.org/10.1016/J.PRAGMA.2018.06.005

Poplack, S. (2018). Borrowing: Loanwords in the Speech Community and in the Grammar. Oxford
University Press.

Salman, Y. M., & Mansoor, M. S. (2017). English Loanwords in Iraqi Arabic with Reference to Computer,
Internet and Mobile Phone Jargon. Cihan University-Erbil Scientific Journal, 1(1), 271-294.
https://doi.org/10.24086/cuesj.vinlal4

Trask, R. L. (2003). Historical Linguistics. London: Arnold.

Zenner, E., Rosseel, L., & Calude, A. S. (2019). The social meaning potential of loanwords: Empirical
explorations of lexical borrowing as expression of (social) identity. Ampersand.
https://doi.org/10.1016/j.amper.2019.100055

Zibin, A. (2019). A Phonological Analysis of English Loanwords Inflected With Arabic Morphemes in
Urban Jordanian Spoken Arabic. SAGE Open. https://doi.org/10.1177/2158244019841927

1589


http://dx.doi.org/

	INTEGRATION OF ENGLISH LOANWORDS IN ARAB ONLINE COMMUNICATION
	1. Introduction
	2. Problem Statement
	3. Research Questions
	4. Purpose of the Study
	5. Research Methods
	6. Findings
	7. Conclusion
	Acknowledgements
	References

